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ADVERTISING & CHILDREN: UNDERSTANDING THE 

GROUNDS FOR CONFLICT 

At a gathering of international advertising practitioners, Jenina Bas, 

Communications Manager of the Food Advertising Unit of the UKs Advertising 

Association, said: 

“The globalisation of capital, media, goods and brands inevitably brings the 

whole issue of advertising and children to an international level.” 

In her address to the members of the International Advertising Association at 

their AGM lunch, she highlighted the differences between regulation from 

country to country. She said that rationalising these inconsistencies into a 

unified code around the world is an opportunity for anti-ad campaigners, who 

often do not appreciate the valid role and benefits of advertising, to call for 

increased restrictions. 

In particular, she cited the recent Consumers International report on children’s 

advertising which, she contends, misrepresents the development needs of 

children in the late 20’h century. 




