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ACADEMICS, CONSUMER GROUPS AND INDUSTRY TO DEBATE THE ADVERTISING
OF FOOD TO CHILDREN

Advertising is all too often the scapegoat for those seeking an explanation for increasing

levels of obesity amongst children.  By looking at the myriad of factors influencing children in

the 21st century, however, the FAU’s Sixth Annual Conference will seek to put advertising

back in its proper context.

Delegates attending the Conference entitled Advertising – Let’s put it in context, to be held at

the Church House Conference Centre, Westminster, London SW1 on Thursday 8 November

2001, will be addressed by leading academics examining the roles of physical activity,

family, friends and lifestyles as well as advertising.

The FAU has also invited the Food Standards Agency to give its views on this controversial

and topical issue.

The Conference will be chaired by Chris Powell (Chairman, BMP DDB) and the FAU has

invited a representative from the National Consumer Council to join him as co-chair.

Sara Soltani, Director of the FAU, noted that:

“The FAU has long believed that there needs to be a more constructive dialogue

between consumer groups and industry. We are delighted that Kath Dalmeny of

the Food Commission and Charlie Powell of Sustain have agreed to take part in

a debate with industry representatives during the FAU’s Conference.

We sincerely hope that the NCC and other consumer groups will also take up our

invitation and therefore illustrate their willingness to engage in this dialogue.”
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For further information and reservation of limited press places,
please contact Jim Rothwell on: 0207 828 2771

07785 224815 (mob)

Notes to editors:

1. The Food Advertising Unit (FAU), based in the offices of the UK Advertising Association, is a
centre for information, communication and research in the area of food advertising, particularly TV
advertising to children. In addition to the commissioning and publication of research, the FAU
holds an annual conference, produces a bulletin and is an active and influential participant in the
debate surrounding children and commercialism. The FAU has also produced and widely
distributed its ParentPower booklets, which are designed to help parents consider the commercial
nature of the modern world, and how best to introduce their children to it.

2. Further details about the FAU can be found at: www.fau.org.uk

3. The Advertising Association is a federation of 24 trade associations and professional bodies,
representing advertisers, agencies, the media and support services.  It is the only body that
speaks for all sides of an industry currently worth over £17 billion per annum.

4. Further details about the AA can be found at: www.adassoc.org.uk

5. A copy of the conference programme is enclosed with this press release.

6. Professor Ken Fox has confirmed his attendance as a speaker since the conference programme
was published.

http://www.adassoc.org.uk/

